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. SECTION A
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Maximum Marks : 70 -

o : Answer any FIVE of the fol@%g sub—questlons Each questlons carries 2 marks (5><2—10)' ‘
=3 :
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What do you mean by Soc1al Marketm@
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What is Consumer Behaviour?
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Write any 2 examples of service sector.
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~ Write any 2 objectives of pricing. -
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What is Market?
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What s green marketing?
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erte any 2 elements of marketing mix?
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‘SECTION-B
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" Answer any THREE of the following questlons Each question carries 6 marks. (3%x6=18) :

O3PYTIOTTR R TJNROR GOZDA. wéoﬂfaod% 6 oINS,

Explain Promotlon Mix.

RIS BT mﬁ

_ Explaln the objectlves of Marketmg
: 5333(505&3033 T ESNG, 39A.

Write the impact of socio-cultural env1ronment on marketmg decxs1ons
OADIOV 1] 202@:-‘05371%3 e xmzaﬁ-,oo,o 8 waodcs TOTBORNTIY, RO

B State the beneﬁts of e-busmess .
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Explaln briefly the dlfferent channels of dlstrlbutlon _
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Answer any THREE of the following questlons EachQ 1on carries 14 marks. (3><14——42)
odb‘a@mdzm wa.rada B3, ﬁ@?ﬁ YLBOR. wéoiJaod% 14 ©08N0. .

Explain the functlons of marketing.

‘ moosééoda eaoformim RO

Deﬁne Pricing. Explam the different methods of pricing.
23@303353 WYETAIA. 2363 - INDOD AN 5)@57@6& QDWOA.

‘ Explaln the stages 1nvolved innew product development
Aﬁ.@w emss O[O, Tgohodh BoINTR, D:3OR.

wExplam‘dlfferent types of services.

DG 0e80H BeINETY, WTOA.

Explam the factors 1nﬂuencmg on consumer behaviour. :
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